Marketing Research and Analytics – MKTG 203
Assignment 3: Quantitative Research (17%)


Objectives:
 
To practice developing and conducting:
1. Marketing Research Briefs
2. Questionnaire Design
3. Survey Execution
4. Data Collection
5. Data Analysis 
6. Presenting your research results and recommendations


Client Problem/Opportunity

[bookmark: _Hlk515873226]Your client is the product or service selected by your group. Your client would like to find out consumer perspectives on its product / service. The Focus Group research conducted highlighted a few areas that require more quantitative understanding of consumer needs, opportunities and perspectives. Your company is prepared to make changes to its products or services and communication / marketing approaches to reach this target market. You would therefore need to conduct Primary research via a quantitative survey to achieve your research objectives.

Project Specifics:
 
1. This is a team project and cannot be completed individually
2. Structure, grammar and spelling will be evaluated
3. Due date is as per the Course Schedule, to be submitted in the first 10 minutes of the class. 
4. No late reports will be accepted.




Week 1
3a. Marketing Research Brief and Survey (7%)

Format:

· Cover page to include Project name, Course, Assignment, Brand, Team Members, Date. 
· Research Brief – 1 page
· Questionnaire – 2-3 pages
· Stapled hard copy

PAGE 1: RESEARCH BRIEF (1 page)

	Brand / Company
	

	Business Problem
	

	Research Objectives
(2-3 objectives from the case)
	1.  
2.  
3.  

	Research Methodology selected
(Qualitative or Quantitative? Exploratory, Descriptive or Causal? Why surveys?) 
	

	Survey Design (Google Forms https://www.google.ca/forms/about How distributed: Email, Surveys in person, on the phone, online, social media. Data collection and quality control process)
	

	Sample Selection (Participants demographics, sampling frame, # of surveys)
	

	Data Analysis (what “drilling down” – by gender, student demographics, year etc.)
	

	Deliverables 
(When deliver surveys and report / presentation)
	

	Code of Conduct 
(Company disclosure, voluntary participants, assurance of confidentiality) 
	








Survey Questionnaire (Complete in Google Forms and attach printed copy)
1. Introductory Guidelines for respondents completing the Questionnaire (eg. Purpose, Confidentiality, Time to complete)
2. Include the actual questionnaire - Suggest 15 – 20 questions
3. [bookmark: _GoBack]Your questionnaire should include a variety of questions and scales, including:
a. Qualifying question(s) eg. Demographic, psychographic to identify relevant segments
b. A Multiple response question
c. A Likert Scale question
d. A Semantic Differential or Numerical Scale (Linear) question
e. A Multiple Choice Grid or Matrix (good for Likert Scale questions)
f. An open-ended question
4. Remember the guidelines for creating good questions by being relevant and accurate.  Also avoid: 
a. complex questions - simpler is better
b. leading questions
c. ambiguity: be as specific as possible
d. double-barrelled questions
e. making assumptions
f. taxing a respondent’s memory
5. Remember to ask yourselves these questions when creating your questionnaire:
a. Can the format be followed?
b. Does the questionnaire flow naturally?
c. Are the questions clear and easy to understand?
d. Do the questions relate to what is in the research proposal?
e. Will the answers allow the analysis desired?
f. Is the order good (interesting questions first, more sensitive questions later)?
6. You may wish to add branching questions to improve the flow and relevance for respondents.
7. Pre-Test your survey (5 respondents representative of the target who are not close to the project)
8. Include a printed copy of your Google Forms Survey in your report. 
9. In Google Forms, send me a link of your survey. Do not send me the survey to complete, but send me the URL link eg. https://goo.gl/forms/v8RPMI.  From your Google Forms survey: Click SEND / Click via chain link symbol / Shorten URL / Copy URL to your email to send to fabian.marks@humber.ca .

Week 2
Conducting your surveys

1. Define your respondent sample plan. Once your sample type has been selected, survey respondents 
2. Distribute your surveys (eg. in person, email, social media)
3. You will need to collect a minimum of 40 completed survey responses from your target market for your survey results to be valid in your report. To achieve 40 valid, completed surveys, I suggest you aim to get 80 surveys completed. 
4. In Google Forms / Settings, select to limit respondents to 1 response each. 
5. In Google Forms, after you select Send, select “Include Form in Email” 
6. Quality Control: Review individual survey responses to check for validity 




Team Feedback Report Peer Evaluation


Team Brand / Company: ____________________________________________________________________

Agree Group Norms at Start of Project
1. COMMUNICATION:  How will the group will communicate with each other (eg. Specify Email addresses, Phone numbers, Google Docs, What’s App)? 3. Agreed action if a Group member does not respond within expected timing? Eg. Reduced peer evaluation mark? Advise professor? Removal from Group?
1. ROLE ASSIGNMENTS: Including Final review and editing.
1. DELIVERY: Work quality / standards? Research? Writing Quality? Timing?
1. HOW WE WORK: Work expectations? Organization? Scheduling? Time constraints? How will decisions be made? Consensus or majority?

INSTRUCTIONS:
1. Each group member must complete and sign this peer evaluation to receive a final mark. Assess how your team worked together on this assignment. Consider the member’s demonstrated ability to meet the five criteria. 
1. This feedback will be used to reduce marks for members who did not contribute as much, according to the team. For example, if the team got 70% on the assignment, and the team member’s contribution was rated at 80%, then that team member will receive a grade of 70% x 80% = 56%.
1. It is greatly preferred that all members do equal work and that each team member contributes 100%, so giving a team member lesser percentage should only be done in extreme cases. Do not be punitive. Please keep in mind that each person has different skill levels, so consider their level of effort.
1. Submit the completed form in class on the assigned due date (1 per group).

	
	Name
	 Name
	Name
	 Name

	
	
	
	
	

	Delivery – On Time
	/20
	/20
	/20
	/20

	Delivery – Quality
	/20
	/20
	/20
	/20

	Delivery – Quantity
	/20
	/20
	/20
	/20

	Communication - Responsiveness
	/20
	/20
	/20
	/20

	Team Commitment - Collaboration
	/20
	/20
	/20
	/20

	Total (100%)
	/100
	/100
	/100
	/100




	              NAME:
	SIGNATURE :


	Name 1
	

	

	Name 2
	

	

	Name 3

	

	

	Name 4

	

	




Grading Rubric
Assignment 3a – Research Survey Brief and Design
Team Members:____________________________________________________________________
Company / Project Name: ____________________________________________________________                   
	
	
	Not completed
	Key Details / concepts missing.
	Some Details missing. Some errors.
	Satisfactory Detail. Key Points included.
	Well developed. All key points included Initiative and creativity.

	Section
	Comments
	0
	1
	2
	3
	4

	Research Survey Brief

	1. Purpose / Research Objectives
	
	
	
	
	
	

	2. Research Methodology and Design 
	
	
	
	
	
	

	3. Sample Selection
	
	
	
	
	
	

	4. Data Analysis
	
	
	
	
	
	

	5. Deliverables: Surveys and Reporting
	
	
	
	
	
	

	6. Code of Conduct / Confidentiality
	
	
	
	
	
	

	Questionnaire Design

	7. Introduction to participants
	
	
	
	
	
	

	8. Question Flow 
	
	
	
	
	
	

	9. Question Relevancy (meet client needs)
	
	
	
	
	
	

	10. Includes a variety of question types
	
	
	
	
	
	

	11. Includes a variety of scales
	
	
	
	
	
	

	12. Accuracy (scales and alternatives)
	
	
	
	
	
	

	13. Question style (simple, not leading etc.)
	
	
	
	
	
	

	14. Question Clarity (Reflects Pre-Testing)
	
	
	
	
	
	

	15. Structure, Grammar and Spelling
	
	
	
	
	
	

	Total
	
	
	
	
	
	



Total = _____________ out of 60  (Individual mark = group mark times team rating) 



Week 3
3b. Quantitative Research Results Analysis and Presentation (10%)

Format:

· Your presentation must be completed in 10 minutes
· Suggest 10-15 PPT slides
· All team members must present to earn a grade
· Bring a hard copy of your presentation to class. Print in colour to be able to review and interpret graphs and charts correctly. 
· Bring a printed copy of your completed survey questionnaires or Excel spreadsheet as downloaded from Google Forms. You should have a minimum of 40 completed questionnaires.
· Bring your presentation on a USB stick. Easier to load presentations than logging on.

Research Results Analysis:
1. Download your results on Google Forms to an Excel spreadsheet. 
2. Use your Excel spreadsheets to create tables and charts which reflect your key findings
3. Use Sorts, Filter and Pivot Tables to analyse your survey results, preferences and opinions by demographics (eg. Age, gender, income).
4. Quantitatively code and summarize the feedback from your open-ended questions also. Summarize this feedback in a chart or table.
5. Identify 3-4 key learnings / insights from your research 
6. You will be graded on both the CONTENT as well as DELIVERY of your presentation

Presentation Structure
1. Introduction / Client Problem
2. Research Objectives and Hypotheses
3. Research methodology used eg: Google Forms, Printed questionnaires, how you collected the data (for example, stood in cafeteria and asked passing students.
4. How data was entered, edited, coded
5. Any errors identified eg. Sample selection
6. Results. include the summarized results showing actual numbers and percentages in charts and tables. Use filters and Pivot Tables to show results, preferences and opinions by demographics (eg. Age, gender, income).
7. Using the data from your survey, choose the appropriate types of tables and charts to present 
8. Create the tables/charts (each with a Figure number, Title, Explanatory Legends, Data labels.)
9. Summarize Key learnings / Conclusions
10. Suggested marketing mix considerations and recommendations for your client company.

Hints:
1. Engage the audience, especially at the beginning and end of your presentation
2. Don’t just read the slides
3. Plan ahead and rehearse what you want to tell
4. Be able to defend your results
5. Project your voice
6. Use your arms, move around when presenting
7. Captivate the audience

Grading Rubric 
Assignment 3b – Research Presentation
Team Members:___________________________________________________________
________________________________________________________________________
Company / Project Name: ___________________________________________________                   
	
	
	Not completed
	Key Details / concepts missing.
	Some Details missing. Some errors.
	Satisfactory Detail. Key Points included.
	Well developed. All key points included Initiative and creativity.

	Section
	Comments
	0
	1
	2
	3
	4

	1. Introduction
	
	
	
	
	
	

	1. Client Issue / Research Objectives
	
	
	
	
	
	

	1. Research and Survey Methodology
	
	
	
	
	
	

	1. Findings presented in a logical flow
	
	
	
	
	
	

	1. Tables and Charts appropriate
	
	
	
	
	
	

	1. Tables and charts clear
	
	
	
	
	
	

	1. Quality of research insights
	
	
	
	
	
	

	1. Summary of key findings / Conclusions
	
	
	
	
	
	

	1. Limitations and Recommendations
	
	
	
	
	
	

	1. Presentation Appearance
	
	
	
	
	
	

	1. Answers to questions
	
	
	
	
	
	

	1. Length / Timing
	
	
	
	
	
	

	1. Voice
	
	
	
	
	
	

	1. Eye Contact
	
	
	
	
	
	

	1. Gestures / Posture
	
	
	
	
	
	

	1. Speaker Distribution / transitions
	
	
	
	
	
	

	1. Slide clarity and Interest. 
	
	
	
	
	
	

	1. Audience Engagement
	
	
	
	
	
	

	Total
	
	
	
	
	
	



Total = _____________ out of 72

